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Become simply the best 

A promotional feature from Simply Fresh

W
e are looking for 
dynamic retail-
ers with a shared 
vision, to operate 

convenience stores to beat the 
multiples by focusing on fresh, 
local products and the local 
community.  Understanding 
that consumers want to get all 
their ingredients in one place, 
we think about how people are 
shopping for meal solutions 
when ranging and merchandis-
ing our stores. 

Simply Fresh membership 
also offers enhanced buying 
terms, and as a result retailers 
see huge savings against rising 
costs of goods and services. 
Simply Fresh membership can 
really help retailers increase 
their value offer, with more 
than 500 lines each period and 
many supermarket-beating 
deep cut promotions. 

Stores also benefit from a 
tailored consumer leaflet every 
three weeks coupled with 
attention grabbing POS. Simply 
Fresh also ensures that your 
range is tailored around an in 
depth demographic report, 
with an extensive range of 
local products based on each 
individual store.  Our increased 
focus on appealing to whole 
basket spends makes our stores 

more profitable. We pride 
ourselves on challenging con-
sumer perceptions, reinforcing 
the message that our stores are 
for so much more than just dis-
tress purchases. 

We understand the day today 
demands of running stores.  
Tailored packages for every 
retailer ensure the correct sup-
port for first time operators 
and seasoned traders.  Full 
stock control on-line order-
ing, financial planning, demo-
graphic ranging and merchan-
dising are just some of the ways 
we help. Ongoing business 
reviews ensure every store 
stays on top of latest trends. 

Helping our retailers to build 

Contacts: call:01214292161 email: office@simplyfresh.info web: www.simplyfresh.info

COMPANY PROFILE
Store numbers: 45.
Min store size: Around 
1,000 sq ft but could be less 
depending on potential.
Joining or membership 
fee: None. Minimum 14 days 
credit and maximum 20 
days on all centrally 
invoiced stock. 
Minimum length of 
contract: Simply Fresh 
Three years, Simply Local 12 
months. SimplyFresh 
retailers have a spend 
commitment of 80% while 
SimplyLocal retailers have 
60% with a minimum of 
£5,000.
Financial assistance for 
store developments: 
Simply Fresh stores must 
adhere to Simply Fresh 
shop-fit specification.
Epos: Various packages.
Minimum order:75 cases of 
ambient and 25 cases of 
chill and freeze per delivery.
Delivery frequency: Up to 
six deliveries a week.
Can retailers make private 
arrangements with local 
suppliers? Yes and there are 
hundreds of drop shipment 
suppliers we promote, all of 
which are centrally invoiced.
Local and national 
marketing support: Three 
weekly promotional cycles 
with full themed POS, 
leaflets, free loyalty cards. 
Simply Fresh also offers a 
bespoke marketing service.

OWN BRAND PROFILE
How many own label lines 
to do you offer? More than 
800.
Which categories does the 
range cover? All product 
groups, with emphasis on 
fresh, chilled and value 
products.
Are there different price 
tiers? Yes, a best range, 
every day essentials range 
and a price fighting value 
range.
What is your best-selling 
own label product and 
what is the rrp? 2L Semi 
Skimmed Milk at £1.29.

meaningful links with their 
local customers is another way 
in which we lend our support, 
and with online and social 
media taking on an increas-
ingly powerful role, we are 
looking to assist our retailers 
with their own websites, on-
line ordering and single-source 
social media management, as 
well as customer loyalty cards. 

We will also continue to 
focus on local and regionally 
sourced products. 

Simply Fresh has just 
launched its own range of 
20 handmade, organic ready 
meals, and we will be further 
developing our fresh and 
chilled ranges in 2014.






