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SIMPLY FRESH

A
s the convenience sec-
tor continues to grow, 
the year ahead will 
see a renewed focus 
on sweating symbol 

group assets, while existing stores 
will become increasingly embel-
lished; with service, value and 
range becoming more of a focus.

As consumers become more 
open to new forms of technol-
ogy and creating loyalty becomes 
increasingly challenging, the need 
for retailers to understand shop-
ping habits and what their custom-
ers most desire will also grow.

One of those desires is food to go 
- an area which Simply Fresh has 
always championed. In line with 
shopper demand we will be mak-
ing this increasingly accessible to 
our retailers in 2015 with the intro-
duction of a dedicated team to help 
retailers fulfil their ambition. 

Simply Fresh is run by retailers 
with a passion for retail and peo-
ple who have real hands on knowl-
edge about what is happening in 
the sector. In addition to this genu-
ine support, business development 

managers make regular visits to 
stores and reports are compiled 
to indicate where they could gain 
extra revenue and custom. 

Financial and payment packages 
are also offered at competitive rates 
for all retailers and all opening 
orders and store ranges are built 
from scratch to reflect individual 
trading demographics.

We also work with local and fresh 

suppliers to provide a singular drop 
for local and artisan produce and 
stores benefit from three weekly 
promotional cycles with POS, leaf-
lets, and free loyalty cards. 

We actively encourage our retail-
ers to become involved with the 
community and as part of every 
new Simply Fresh launch event, 
we put together a schedule which 
includes setting up a healthy eating 
initiative with a local school.

Recognising the growing impor-
tance of social media, Simply Fresh 
is also testing BeepTreat -the social 
media app which links users into 
Facebook and Twitter and offers 
consumers treats such as a free cup 
of coffee, which are then promoted 
on its own social media page. In 
addition to this we also offer social 
media training including Facebook, 
Twitter and Instagram, encourag-
ing retailers to stay connected.

The year ahead will also see us 
build on the success of our ready 
meals with new organic variants. 
We are also looking to add more 
own label that is focussed on qual-
ity but at at everyday prices.

Simply Fresh can help your store meet and exceed customer desires

A passion for convenience 
retail and genuine support

CONTACT

Tel:0121 429 2161
Web:www.
simplyfresh.info


